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For most people, own-
ing a credit card simply 
means being able to make 
purchases when cash is 

inconvenient. However, what few 
young people realize when they 
�J�H�W�� �W�K�H�L�U�� �¿�U�V�W�� �F�D�U�G�� �L�V�� �W�K�H�� �D�P�R�X�Q�W�� �R�I��
responsibility that comes with that 
little plastic rectangle. A 2015 article 
on the Detroit Free Press website re-
ported that 21 percent of millennials, 
young adults aged 18-29, have more 
credit card debt than emergency sav-
ings. Credit is easy to rack up, while 
emergency savings are not. 

Mike Backus (CTE) believes that 
introducing the card system to kids 
�D�W���D���U�H�O�D�W�L�Y�H�O�\���\�R�X�Q�J���D�J�H���L�V���E�H�Q�H�¿�F�L�D�O��
to their understanding.

“I think as early as eighth or ninth 
grade is a great time to start [a debit 
card] because it allows you to start to 
manage your money. One of the big-
gest lessons with this is that cash is 
king,” Backus said. “If you have cash 
in your pocket, you’ll never spend all 
of it. When you swipe that card, you 
never realize how much you’re actu-
ally spending.”

Black Friday shopping 
�V�H�Q�G�V���S�U�R�¿�W�V���W�K�U�R�X�J�K���W�K�H��
roof during the holiday 
season. As economics 

class teaches, the price of goods in 
demand decreasing would normally 
result in quantity increasing. 

However, Black Friday is an ex-
ception to these so-called “norms” of 
economics. 

On Black Friday, price drops of 
over 50 percent send society on an 
insane shopping spree in search of the 
perfect gifts for their loved ones. Be 
careful though, most sales only last 
while quantity does. This is why there 
is a shortage in the system on Black 
Fridays as well as a few disappointed 
shoppers. Shortages are caused when 
a producer runs out of a product for 
limited time because of low prices or 
high wages.

“Wages for some families haven’t 
improved [from the weak economy] 
in the past few years and Black Friday 
deals are what allows them to shop 
as much as they would in a better 
�H�F�R�Q�R�P�\���´���:�K�L�W�Q�H�\���'�X�I�¿�H�O�G�����6�R�F�L�D�O��
Studies) said. 

Consumers are more reliant on 
sales like Black Friday and Cyber 
Monday to find gifts to put under 
the Christmas tree and producers use 
Black Friday sales to get consumers 
to eliminate extra surplus from the 
market. 

“Most years I go Black Friday 
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According to Backus, one of the big 
misunderstandings for those unfamil-
iar with credit cards is the concept of 
�E�D�O�D�Q�F�H�����%�\���F�R�P�S�D�Q�\���G�H�¿�Q�L�W�L�R�Q�����W�K�H��
balance on a card represents the avail-
able spending 
amount, but 
what many 
new  use rs 
m i g h t  n o t 
�J�U�D�V�S�� �D�W�� �¿�U�V�W��
is that, un-
like with a 
gift card, they 
will eventu-
ally have to 
supply this 
money them-
selves if they 
use it.  

“ T h e 
whole idea 
of [using] a 
credit card is 
that you don’t 
have enough 
cash to pur-
c h a s e  [ a n 
item], but you 
have enough in your bank account to 
pay for it. It’s like they’re loaning you 
money until you can afford to pay,” 
Backus said.

A Bankrate survey revealed that 

shopping. My older sister and my 
mom go out on some years and I tag 
along to look at things” Elizabeth 
Knox (12) said .

Duffield said that even though 
quantity does not change when the 
prices drop, it still interacts with 
the Law of Demand, which claims 
when price drops the demand for that 
particular good increases. 

“For consumers, they want to get it 
while they can before prices go back 
�W�R���W�K�H�L�U���H�T�X�L�O�L�E�U�L�X�P���S�R�L�Q�W���´���'�X�I�¿�H�O�G��
said. It 
i s  a 
‘ f i r s t 
come, 
f i r s t 
serve’ 
type of 
situa-
tion.

 
A f t e r 
Black 
F r i -
d a y , 
b e -
cause 
t h e 
s a l e s 
a r e 
l o w 
a n d 
people 
buy up so many products, there is 
a shortage in more of the common 
stores such as Best Buy and WalMart, 
but because shortage is only tempo-
rary, the stores will soon be restocked 
back at regular pricing.

Advertising is also a great way 

�W�R���L�Q�F�U�H�D�V�H���S�U�R�¿�W�V���R�Q���%�O�D�F�N���)�U�L�G�D�\����
Stores promote their sales early to 
their consumers so they can “route 
�W�K�H�L�U���V�K�R�S�S�L�Q�J���´�� �V�D�\�V�� �'�X�I�¿�H�O�G�����$�G-
�Y�H�U�W�L�V�L�Q�J�� �L�V�� �D�� �S�U�R�¿�W�D�E�O�H�� �H�[�F�K�D�Q�J�H��
to gain back what the companies 
and producers have spent and break 
�H�Y�H�Q���W���P�D�N�H���P�R�U�H���S�U�R�¿�W�V���D�Y�D�L�O�D�E�O�H����
“Last year I got a blue straightener 
and makeup because Utla always has 
really good sales,” Knox said.

���*�L�Y�L�Q�J�7�X�H�V�G�D�\���L�V���W�K�H���¿�U�V�W���7�X�H�V-
day in December where a lot of stores, 

such as 
Apple, 
donate 
s o m e 
of their 
profits 
f r o m 
Black 
F r i -
day to 
things 
or peo-
ple in 
need. 

Ap-
ple is 
donat-
i ng  a 
p o r -
tion of 
t h e i r 
e a r n -

ings, decided by the producer, to 
�K�H�O�S���W�K�H���Z�R�U�O�G���¿�J�K�W���R�I�I���$�,�'�6�����0�R�U�H��
and more stores are slowly joining 
in on #GivingTuesday. Everlane is 
donating 100 percent of money made 
on Black Friday to help renovate a 
factory in China. 

Price drops of over 
50 percent send so-
ciety on an insane 
shopping spree in 
search of the per-
fect gift for their 

loved ones.

Black Friday business 
boom brings big bucks

Black Friday Business

while 63 percent of American millen-
nials do not own a credit card, only 
40 percent of those who do are able 
to cover all their debt each month. 
Backus explained that if a customer 

cannot pay a 
bill, a mini-
mum amount 
must be paid 
each month to 
keep the card 
current. 

“When you 
get a credit 
card and you 
get the bill, 
you’re sup-
posed to pay 
t h e  w h o l e 
thing off. The 
day that you 
don’t pay it 
off is when 
t h e  b a n k 
starts making 
money [be-
cause] they’re 
charging you 

in te res t  fo r 
their loan,” Backus said. “They prey 
on the people [like] college kids, or 
someone just out of high school, be-
cause [companies] are trying to create 
lifelong customers.”

Spending over one’s credit card 
balance leads to an overage charge 
and late fees. Backus stated that 
while transferring the balance to 
a new credit card is a tactic some 
�X�V�H�� �W�R�� �E�U�L�H�À�\�� �U�H�O�L�H�Y�H�� �W�K�H�� �S�U�H�V�V�X�U�H��
of impending costs, he would not 
recommend it.

“Some people make balance trans-
fers onto credit cards for guarantees 
like ‘six months of zero percent inter-
est.’ The company letting you do that 
is assuming you can’t [pay it off],” 
Backus said. “They want you to then 
start paying them. It’s just a way for 
people having a hard time paying the 
monthly balance to have a short time 
with zero percent interest.”

According to Business Insider, 
the average American household has 
$15,000 in credit card debt. Backus 
believes that much of this is due to 
our consumer need to “keep up with 
the Joneses,” or gain material goods 
in order to keep up with the people 
around us. 

“It’s basically ‘what you want is 
what everyone else has.’ Regardless 
of if you can afford it or not, instead 
of saving and being able to afford it 
later, you want it now,” Backus said. 
“People are basically buying things 
that they can’t afford. What they 
don’t understand is that if you don’t 
have the money for it, save for it.”
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T h e  a v e r a g e 
American house-
hold has $15,000 
in credit card debt
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